PnyomnoUAou Ewprivn , PhD.
AvanAnpwrtpia Kabnyntpia TM2NZ

Highly Qualified Trainer, Consultant, Coach

ZYNOWH EMAITEAMATIKHZ / NPOZQNIKHZ NOPEIAZ

Zekivnoe tnv enayyeApatikn tng otadlodpopia wg Marketing Executive. Epydotnke o€ MoAuebvikn Kat
eAANVLKN eTaLpia yla tepimou 14 xpovia.

H ayamn tng ywa tn petadoon TnG yvwong Kol Toug VEoug avBpwrmoug tnv €otpeav TMpog Tov
Akadnuaiko xwpo. Ta mpwta 16 xpovia didacke oto Owovopko Mavemotiuo ABnvwv wg MNA407/80
Kol WG ekAeypévo pélog AEM [uéxpt kal tg Babuidag tng Emikoupng KaBnyntploc]. NapdAAnAa sixe
dekoetn ouvepyooia pe to EAANVIKO AVOLKTO MAVETIOTALO KoL 2 XpOVLa HE To AvolKTO MavemnmiotruLo
KOmpou, evw ouyypadtkd €pyo tng £xel Snuooleubel oe avayvwWPLOPEVO EMILOTNHUOVIKA TEPLOSIKA, OF
ouvedpla evw €xel ouyypalel Kol GAAQ EMLOTNUOVIKA cuyypdppata. Amo tov Oktwpplo tou 2016
TAPEXEL TIC UTINPEGieg tN¢ oto Olkovoukd Mavemotiulo ABnvwv wg Emokémtng Kabnyntpla, péow
avaBéoswv SldackaAiag¢ os Metamtuxlokd [MMpoypdppata Imoudwv Kot AANa eKTTALSEUTIKA Kol
£pEUVNTIKA projects. Amd to 2018 eival AvamAnpwtpla Kabnyntpla oto tunua Mnyavikwv Ixeblaong
Mpoidvtwy Kat ZuoTnuatwy, otnv MoAutexvikn LxoAn tou Mavemniotnuiouv Ayaiou, otn 20po.

Y& OAO TO XPOVIKO Slaotnua tng akadnuaikng tne mopelag kal pExpL onuepa dlatnpel kot TNV WBLoTnTO
¢ Itpatnywou ZupuPBolAou Emxesiposwv & Ewonyhtplog Zepvapiwv / facilitator os avuksipeva:
Branding & Marketing, Strategic Management kat Management umo to nipiopa tng asidpopou dioiknong,
TIPOCEYYLoN TNV omola eKTIUA WBLaitepa.

AuTh, o€ oUVOUAOUO HE TNV TILOTN TNG OTOUG avBpWIOUG Kal TLG SUVATOTNTEG TOUG TNV KATteuBUvouv oto
xwpo tng Wuyxoloyiag, kat to 2010 oto Coaching, onotav eival Certified Coach amd to University of
Cambridge, UK.

Oewpel WOlaltepa oNUAVTIKO TO va TIPOOHEPEL TIG YVWOELS TNG KAL TNV TEXVOYVWOLa TIou SLaBETeL Trog
o0delog Twv VEWV avBpwnwy, HECW HLAG avamtullakng Sladlkaciag KoteuBuvouevng amo Tig
Sduvatotnteg, mou ekeivol, Stabétouv. H mpooéyylon tng edpaletal otnv memnoiBnon tng OtL SuvaToTNTEC
UTIAPXOUV OToV KaBéva pag, Kal n avBevikotnta kot povadikdtnta pog odeilouv va amotelolv tov
OKEAETO TNC OLlKOSOUNONG TNG MPOoWTIKAG Hag Stpatnylkng [Self-Strategy]. Asdopévou OtL eite wg
Mavemotnulakog eite wg Elonyntpla Zepwvapiwv kot TUpPBoulocg | Coach, v Bewpel tov €autd NG
Timote GAAO mapd  SleukoAuvth Kol ertayuvty oAAoywv, emidéyel Hands-On & Action Learning
pneBoboAoyleg, 0TNV AMOTEAECUATIKOTNTA TWV OTIOLWVY TLOTEVEL.

TéNlog, ywa TOAG Xpovia polpaldtav TIC AmOWYELC TNC YL €va TEPLOCOTEPO OVOPWIOKEVTPLIKO
Management and Marketing otn otjAn Marketeyesing otnv kAadikn rieplodikn ékdoon: Marketing Week
evw amoteAel ouxvd KaAeopévn opANTplo 08 KAOSIKEG eKONAWOELS KoL EMAyYEAUATIKA CUVESPLO OF
QVTIKEHEVA aLXUNG.
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AKAAHMAIKH AIAAKTIKH EMMEIPIA

o MNANENIZTHMIO AITAIOY, NoAutexvikn ZxoAn, Tunpua M2MNZ, Zupog

=  OeBpoudplog 2018 — onpuepa, AvanAnpwtpia Kadnyntpia, Tunua M2NZ, ZUpog, MaveniotiuLo
Awyoiou. [DEK 10/ 08-02-2018]

= OIKONOMIKO NANEMIZTHMIO AGHNQN, (rtp. AZOEE)

= OktwPplog 2016 — onuepa, Emokéntng Kabnyntpia o Metantuyiakd Mpoypappota

Inoudwv [MSc ota mAnpodoplakd cuothuata, MBA, Alamaveniotnuiako Athens MBA].

= |oUAlog 2003 — OktwPplog 2016, MéAog AEM A poug anaocxoAnong oto Marketing, Tunua
Aloiknong Emuxelprioswy, [Aéktopag: OEK 168 / 16-07-2003, Emikoupn KaBnyntpla: OEK 616 /
30-08-2011]

= 2000 - loUAtlog 2003, Enti cupBaocsl Sitbdokouoa [MA 408] oto avtikeipevo Marketing, Tuipa
Aloiknong Emyepioswy, ONA

AvaOsoeic Sibaokaliac / AétoAoyriosic*

MANETIZTHMIO AITAIOY

Owobounon kat Atoiknon Mapkwv

Marketing (& Design)

Juunepipopa Katavaiwtn [ Baotkeég apyec AnYnc anopacewv |

Oswpia Opyavwoswv
Marketing Ko Otkovoutkn Arotiunon 2xediov [MI1Z]

OIKONOMIKO MNANETMIZTHMIO
Aadnuon kat Texv. NwAncswy, [ 2013-14 afloAoynon: 4.69/5.00, 2014-15 afloAoynon: 4.62/5.00]
Anuooteg Yxéoslg Kat Emyetpnuoatiky HOwn , [ 2014-15 a&loAdynon: 4.75/5.00 ]
Aloiknon EmwvuuLwy, [ 2013-14 aglohbdynon: 4.57/5.00, 2014-15 aflohdynon: 4.60/5.00 ]
Aloiknon kat TEXVIKEG TWANCEWY, [ 2014-15 a€lohoynon: 4.75/5.00 ]
Marketing Ynnpeowwv, Marketing mpoiovtwv YYnAng Texvohoyiag ** [ A/A]
JTpatnyko n-Marketing, [ 2013-14 aflohdynon: 4.43/5.00, 2014-15 afloAoynon: 4.63/5.00 ]
e *MnyA: MOAIM, OMNA

e ** Aey SratiBevral.
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AvaBéoelg Metamtuylakwyv Mabnudtwy :

MET/XIAKO NPOrPAMMA ZMNOYAQN MAOHMA NEPIOAOZ

MMZ Awoiknon Yninpeowwyv NO [MSMft] = PR & Corporate Communication 2006 - 2013

AZIOAOlMHzZH: MSM3:4.05/5, MSM4: 4.71/5, MSM5: 4.52/5, MSM6: 4.38/5, MSM7: 3.9/5.

Marketing Management

AZIONOlMHzZH: 4.59/5

M2 Awoiknon Yrinpeowv MO Tuunepidpopd KatavaAwtr & épsuva MKT 2005 - 2016 [1]

ZTpatnyLkog Ixedlacpuog MKT Yrinpeowwv 2005 - 2012 [2]

AZIONOMHZH: [1]: MSM1: 8.04/10, MSM2: 9.1/10, MSM3: 8.74/10, MSM4: 7.81/10, MSM5: 8.59/10,
MSM6: 7.43/10, MSM7: 8.04/10, MSMS8: 8,04/10, MSM9: 7,97/10, MSM10: 7,89/10, MSM11: 9,04/10,

MSM12: 8,81/10
EVALUATION: [2]: MSM3: 9.0/10, MSM4: 7.66/10, MSM5: 8.89/10, MSM6: 8.85/10, MSM7: 8,56/10

MBA N® Strategic Marketing [1] 2014 - 2016

Marketing Management [2] 2015

AZIONOMHzH : [1] 2014 -4,66/5, 2015 —4,83/5
[2]. 2015 -3,18/5

MSc ota NAnpodoplakd Jucthpato Corporate Organisation & Marketing 2015- 2016
AZIOAOIHZH: A/A

Athens MBA Marketing 2015-2016
[ AlamaverotnpLoko | AZIONOrHZH:
6,9/10

MpbooBetn S1daktikn eumelpia:

° OIKONOMIKO MANEMIZTHMIO AGHNQN, Atbaokouoa erni ouuBaoet, 2000 - 2003

o EAAHNIKO ANOIKTO MANENIXTHMIO, MéAog SEl, 2001- 2010

o ANOIKTO MANEMIZTHMIO KYMPOY, MéAog ZEM ato Marketing, 2015-orjuepa

o MANENIZTHMIO MNEIPAIA, Aibackouoa [1A408, 2002-03

Kot

° Kingston Business School — ICBS Athens Business School, urté tou Kingston University,

(AVnva), Tutor, 2001 - 2002

° Highbury College (AGnva), Tutor, 1999 — 2000
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° New York College, uno to State University of New York, New Paltz and Esc., (ASrva)
1998 - 1999
° University of Surrey (AGnva), Tutor oto M.Sc. in Marketing - €€ amootaoewc MNpdypauua (Surrey

European Management School of the University of Surrey, U.K), 1999

° Empire State College (AVrva), Tutor, 1997 - 1998
° Mediterranean Agronomic Institute of Zaragoza (CIHEAM), Ertiokémtnc tutor, 2002
° Educational Centre of Hellenic Post (ELTA), Erttokéntnc tutor, 2001 - 2002
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2YMMETOXH ZE AIAAKTIKA, EPEYNHTIKA, EKMAIAEYTIKA PROJECTS

Juuuetoxn o€ Emlotnuovika gpya:

e Jupuetoxn otnv Emotnpovikn Opdda Katdptnong tou €pyou yla th Atdxuon Kat Emikowvwvia tou
£pyou Tou Kévtpou Blwatpung kat KukAikng Bio —Owkovopiag “Aegean_BIOECONOMY”, 2022- 2023

e JuUUETOXN otnV Emotnuovikn Opada Katdptnong Tou £pyou yla th dnuoupyla Npoadloplotikwy
Jtolxelwv tng Mapkag (2toyeiwv Omtikng TautotnTag kat Zuokevaoiag] yia to €pyo Agrica ll,
2022 -2023

® JUpUETOXN otnV Emotnuovikn Opada Katdptiong tou €pyou Tng Staxuong Kot MpoBoAng Tou £pyou
MOYZEIQN TONOZ, 2020 - 2021

e Jyuppetoxn otnv Emotnpovikn Opada Kataptiong Tou £€pyou Staxuong Kot ipoBoArg Tou €pyou

TouristHub, 2020 - 2021

Awddokouoa, Tutor kat Research contributor o ekmaldeuTIKd mpoypappata, ONwG:

e Mpomtuylako Mpoypappa otig EMLOTAMES TG Eknaidevong, EMPAEToOvca o PIKPO-OL8AOKAALEG,
2011-2015, ONA

e  Metantuxlako Opilovtio Mpoypappa NMpoowrnikng Avantuéng, 2011 - 2017, OMNA

Ko

o “EkmalSeutiko Npdypappa e-Marketing ko emikowvwviog wg epyaAeio twv dnuociwv
opyaviopuwv”, 2008-2009, EAAnvikO Kévtpo Anpootag Aloiknonc.

emniong

o Ekmaudeutiko Mpoypappa Aoiknon yia @appakomnolovg, 2004, 2005, 2007, 2009, 2011, 2013, 2015
ONA.

o  Ekmoaudeutikd Npoypaupa otn Aoiknon Enyelpnoswv yia oteAéxn tng EPT, 2007, ONA.

e MwAnoelg, Marketing ko Emikowvwvia ota EATA, 2002, OMNA.

EVW

e EAAHNIKO ANOIKTO NANEMIZTHMIO, Anpoupyia ekmatdsutikol uAikoU [DVD kit Epwtoelg

oA armAwy ertthoywv] yia €€ amootdoews ekmolSeUTIKA ipoypappata, 2007.

AIAKPIZEIZ: APIZTEIA :TH AIAAZKAAIA

Tng £xouv amovepunOei Aploteia Stdaokaiiog MM Katd ta akadnuaikd €tn 2004-06, 2006-08, 2007-09.
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AANEZ APMOAIOTHTEZ / AKAAHMAIKEZ NPQTOBOYAIEZ

=  Eumnvevotpla, Emotnuovikny YreuBbuvog [ kat cuv-euBuvn pe Mapio BakoAa, KaBnyntpla
OB/HR, otn cuvexela ] tou pwtou MNpoypaupotog MNpoowriikAg Avamtuéng oe eAANVLKO
Mavemotn Lo, To omnoio aneuBbuvetal oe MetamtuylakoUg pottnteg tou ONA.
[to mpoypappa eehixbnke péxptto 2017 Kat yio 1o ak. Etog 2017- 18 petaA\dostal o

0VOLKTO Mpoypaupal.

MapdAAnAa, ka®’oAn tn SLdpKeLla TG aKAdNUAIKAG TG KappLEpaC, ival:

= EmPBAEnovca ALSakToplkng ALatpLBng

= MEANOG ETLOTNHOVLKWV EMLTPOTIWV UTOOTNPLENG SLOOKTOPIKWY StatpLpwv

= EmPBALnovoa 6ekASWY SIMAWUATIKWY EpYAcLWV amo To 2006 péxpL onUepa.

= EEWTEPLKOG KPLTNC TOL I6pLpatog Kpatikwy Yrotpodlwy ‘IKY’ yia to Marketing, 2006- 2007.
= MEé&Aog TOAWVY ETILTPOTIWY SLOKNTIKWY UTI0B£0£wWV, oto ONA kot oto MavAly.

=  Exmpoowmnog Tou tunpatog OAE, otn cUykAnto tou OMA.

= MéAog KpLTIKWV EMITPOTIWV O KAASIKOUC SLAYWVIOUOUC UE KPLTEC
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AKAAHMAIKEZ AHMOZIEYZEIZ

2E ETMNIZTHMONIKA MNEPIOAIKA ME KPITEZ:

10.

11.

Kladou, S., Rigopoulou, I., Kavaratzis, M., & Salonika, E. (2022). A memorable tourism experience
and its effect on country image. Anatolia, 33(3), 439-450.
Kladou, Stella, Kavaratzis M. , Rigopoulou I. Salonika El., (2017). The role of brand elements in

destination branding." Journal of Destination Marketing & Management 6.4: 426-435. [IF 1.024].

Rigopoulou, I. D., Chaniotakis, I. E., & Kehagias, J. D. (2017). An extended technology acceptance
model for predicting smartphone adoption among young consumers in Greece. International
Journal of Mobile Communications, 15(4), 372-387.

Bellou, V., Rigopoulou, I., Kehagias, |. (2015). Employer of choice: does gender matter?. Gender in
Management: An International Journal, 30(8), 613-634 [indexed in SCOPUS, jgl ranking].*
Rigopoulou I., Kehagias J., Chieladaki A. (2015). Product choice attitude formation: It is a matter of
collective or personal identity?, The European Scientific Journal, [Special Edition / Vol.2 / Feb.
pp.96-102,], [ESJ's Index Copernicus Value, ICV, 2011 = 5.09].

Bellou V., Rigopoulou Ir., Chaniotakis I., Kehagias J. (2015). Employer Brand of Choice: An Employee
Perspective, Journal of Business Economics and Management, 16(6), 1201-1215 [Taylor & Francis
ed., 2014 IF: 0.723]

Rigopoulou, ., Theodosiou, M., Katsikea, E., & Perdikis, N. (2012). Information control, role
perceptions, and work outcomes of boundary-spanning frontline managers. Journal of Business
Research, 65(5), 626-633.

Manganari, E. E., Siomkos, G. J., Rigopoulou, I. D., & Vrechopoulos, A. P. (2011). Virtual store layout
effects on consumer behaviour: applying an environmental psychology approach in the online
travel industry. Internet Research, 21(3), 326-346.

Kehagias, J., Rigopoulou, I., & Vassilikopoulou, A. (2011). Linked mystery shopping inventory to
customer-seller encounters. Journal of Customer Behaviour, 10(1), 7-34.

Tsiotsou, R. H., Rigopoulou, I. D., & Kehagias, J. D. (2010). Tracing customer orientation and
marketing capabilities through retailers’ websites: A strategic approach to internet

marketing. Journal of Targeting, Measurement and Analysis for Marketing, 18(2), 79-94.
Lymperopoulos, C., Chaniotakis, I. E., & Rigopoulou, I. D. (2010). Acceptance of detergent-retail
brands: the role of consumer confidence and trust. International Journal of Retail & Distribution

Management, 38(9), 719-736.
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12,

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

Rigopoulou, I. D., Tsiotsou, R. H., & Kehagias, J. D. (2008). Shopping orientation-defined segments
based on store-choice criteria and satisfaction: an empirical investigation. Journal of Marketing
Management, 24(9-10), 979-995.

Rigopoulou, I. D., Chaniotakis, I. E., Lymperopoulos, C., & Siomkos, G. |. (2008). After-sales service
quality as an antecedent of customer satisfaction: The case of electronic appliances. Managing
Service Quality: An International Journal, 18(5), 512-527.

Rigopoulouy, I., & Kehagias, J. (2008). Personal development planning under the scope of self-brand
orientation. International Journal of Educational Management, 22(4), 300-313.

Rigopoulou I. Vamvaka M. (2008). Websites as strategic communication tools in e-governance: in
depth evaluation, SPOUDAI, 58(1-2), 31-90 [indexed in Journal of Economic Literature, EconlLit
Database].

Siomkos G., Vassilikopoulou Aik. Rigopoulou . 2007. The impact of gender and age in consumers’
perception of corporate social responsibility, Ethics and Critical thinking Journal, Vol. 2007, Issue 2,
[indexed/abstracted in and distributed by Cabells & EBSCO, ISSN 1547-5425, OCLC 53447909].
Siomkos G., Vassilikopoulou A., Stavrianea A., Rigopoulou Ir. 2006. Managers' and Consumers'
Perceptions of Corporate Social Responsibility: Some Empirical Evidence and Strategic Marketing
Implications for Private Healthcare Organizations, European Journal of Social Sciences, 2(2), 260-
268 [monitored by Social Sciences Citation Index (SSCI) - indexed/abstracted in and distributed by
EBSCO, SSRN, DOAJ, Ulrich, Cabell's Databases].

Siomkos G., Vassilikopoulou A. Rigopoulou Ir. 2006. Is Encouraging Materialism the 'Unethical Side'
of Marketing?, Management and Economics Biannual Scientific Journal, 3 (Spring), 203-209.
Rigopoulou Ir. Angelis V. 2003. The influence of the Brand name to Brand’s success, European
Research Studies Journal, 6 (3 -4), 257-280. *[The ERS Journal has been evaluated and accepted by
JEL and it is included in SSRN and the EconlLit, the electronic indexing and abstracting service of the
American Economic Association, and distributed by EBSCO Publishing , MA USA].

Panygirakis G., Theodorides Pr., Rigopoulou Ir. 2003. Consumer Exclusion and Social Responsibility
in Marketing Decision, Journal of Internet Banking and Commerce, 8 [1(June)]
[http://www.arraydev.com/commerce/JIBC/0306-02.htm].

Rigopoulou Ir. 2002. Brand eExtensions: A modern source of Competitive Advantage, Journal of the
Internet Marketing, 3 [2 (November)]
[http://www.arraydev.com/commerce/jim/IRigopoulou011202.htm)].

Rigopoulou Ir. 2002. A Strategic approach to Brand Definition, SPOUDAI, 52 [ 4 (Oct — Dec)], 42-68.
[indexed in Journal of Economic Literature, EconlLit Database].

Rigopoulou Ir. (acceptance 2002 / published 2003) . The Brand naming process. The case of the
Greek industry, Special Edition of the University of Piraeus in honour of Prof. Ap. Lazaris, section c’,
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http://www.aeaweb.org/journal.html
http://www.ssrn.com/
http://www.econlit.org/
http://www.epnet.com/

24,

pp. 489-514
Rigopoulou Ir. , Kehagias J. 2002. Brand Name typology: chaotic or logic?, Special edition of the

University of the Aegean in honour of Prof. |. Nicolaou, section A", pp. 595-610.

2YMMETOXEZ 2E AKAAHMAIKA ZYNEAPIA ME KPITEZ

10.

11.

12.

“Airbnb for everyone: Hosts’ perceptions on Airbnb’s antidiscrimination policy”. Advances in
Tourism Marketing Conference 2019 Sep, Namur, Belgium. (with Kladou, S., Farmaki, A.)

“A memorable tourism experience and its effect on country image”. Advances in Tourism
Marketing Conference 2019 Sep, Namur, Belgium. (with Kladou, S., Kavaratzis, M., & Salonika, E.)
“Asserting the significance of the brand’s symbolic elements in destination branding”, Advances
in Tourism Marketing 2015 Conference, September 8-10, Joensuu, Finland (with Kladou St.,
Kavaratzis M., Salonika El.)

“Towards an enhanced model for customer patronage, A structured Abstract”, Academy of
Marketing Science, World Marketing Congress, 2015, July 14-18, Bari, Italy (with Kehagias J.)
“Public Sector as an Employer of choice”, Journal of Youth Studies Conference 2015, March 30- April
12015, Copenhagen, Denmark (with Kehagias J. and Tsiami N.)

“Product attitude formation: It is a matter of collective or personal identity?”, International
Scientific Forum, 2014, December 11-13, Tirana ( with Chieladaki Ath. and Kechagias J.)

“Factors affecting young consumers’ intention to buy “smart phones” An extended TAM model”,
European Marketing Academy Annual Conference, 2012, May 21-25, Lisbon, (with Chaniotakis I.,
Kehagias J.)

“Investigating the Dimensions of the Employer Brand”, European Marketing Academy Annual
Conference, 2010, June 1-4, Copenhagen — Da., (with Kehagia J., Bellou V., Chaniotakis I.).

“On the definition of Crises and their Typologies”, European Marketing Academy Annual
Conference, 2010, June 1-4, Copenhagen — Da., [Poster] (with Siomko G., Kehagia J., Manganari E.).
“Brand Personality and Image in Destination Marketing: the case of a Greek Island”, Athens
Tourism Symposium 2010, International Scientific Congress on Current Trends in Tourism
Management and Tourism Policy, February 10-11, Athens, (with M. Pollaki).

“Staging Experiences as a Response to Consumers’ Desires”, Academy of Marketing Conference,
2008, July 8-10, Aberdeen University, UK, (with Em. Manganari).

“Store-choice criteria and satisfaction on the development of shopping orientation segments”,
Academy of Marketing Conference, 2008, July 8-10, Aberdeen University, UK, (with Tsiotsou R.,
Kehagia J., Katsikea E.).
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13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

“The Effects of After Sales Services on the Referral and Repurchase intentions”, European
Marketing Academy Annual Conference , 2008, May 27-29, Brighton — UK., (with Siomkos, G.,
Lymperopoulos C., Chaniotakis J.).

“Explore your destination Brand by “exploring” your senses”, Hospitality & Tourism Knowledge
Management Symposium at the International Conference on Management and Marketing Sciences
(ICMMS), 2008, May 23-25, Athens — Greece, (with Kampa EL).

“Service Qualities as antecedents of Satisfaction in the educational scene”, International
Conference on Higher Education Marketing (ICHEM) 2008, Marketising, Marketing and Higher
Education, On behalf of the Academy of Marketing Special Interest Group for the Marketing of
Higher Education, 2008, April 2" - 4", Krakéw, (with Printezis J.).

“Sales Promotions: Beneficial to whom?”, 7% Global Conference of Economics and Business, 2007,
October 13-14, Rome - Italy, (with Kehagias J., Vamvaka M.).

“Marketing Culture and Customer orientation through Web sites’ structure and content: what
Multidimensional Scaling reveal”, 15 Biannual International Conference “Strategic Developments in
Services Marketing”, University of Aegean, University of Glasgow and Greek Academy of Marketing,
2007, September 27-29, Chios- Greece, (with Kehagia J., Vassilikopoulou Aik.).

“Brand Equity elements and Crisis Management”, Academy of Marketing Conference, 2007, July 4-
6, Kingston University, Surrey - UK, (with Siomkos G., Kehagias J. Vassilikopoulou Aik.).
“Competitive positioning: the perceived value as guiding variable in categorizing high tech users”,
3° Hellenic Conference of Systemic thinking (EEXM), University of Piraeus, 2007, May 26-28, Piraeus -
Greece, (with Tsiamis, J., Siomkos, G.).

“Have you been threatened by a Crisis? Don’t worry, (probably) nothing will change”, European
Marketing Academy Annual Conference , 2007, May 22-24, Reykjavik — Iceland, (with Siomkos G.,
Kehagias, J., Vassilikopoulou Aik.).

“Self-Brand Management” supports Personal Development Planning — An ethical contribution of
Marketing to higher Education”, The Academy of Marketing, Special Interest Group on the
Marketing of Higher Education, Eotvos Lorand University Hungary, 2007, April 4-7, Budapest —
Hungary.

“Moral Development of companies, An optimistic view from Greece”,

6" Global Conference of Economics and Business, Gutman Conference Center, Cambridge
Boston,[Harvard University], 2006, October 15-16, USA., (with Siomkos G., Vassilikopoulou Aik.).
“Consumer Willingness to pay more for ethical products: some empirical evidence”, 35" European
Marketing Academy Annual Conference, 2006, May 23 — 26 Athens - Greece,(with Vassilikopoulou
Aik., Siomkos G.).
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24. “From Ethics to Ethos: What Marketing could do”, Academy of Marketing Conference, 2004, July,
UK
25. “Profiling sponsors of sport events in Greece”, 6° Hellenic Conference of Sports Management, 2005

November, Crete (with Siomkos, G., Vassilikopoulou Aik., Grammatikopoulos Th.).

ZYITPA®H / EMIMEAEIA ENIZTHMONIKOY BIBAIOY — AAAO ZYITPA®DIKO EPTO

BiBAio:
1. Strategic Brand Management, J.-N. Kapferer, Emiotnuovikn Empélela yia tnv eAAnVikn €kdoon, k6.

Rosili. 2014.

AKOSNUALKEG ONUELWOELG KOL TOUOL:
2. Texvikég MwAnoswv Enwvupiwv (Mapkwv), Anpocievoelc ONA, 2015.
3. Websites wg emikowvwviako péco, EBvikN xoAr Anuoaotag Aloiknong, 2010, [3550¢€A. / 172 ppt]

4. HAektpovikd Marketing, cuv-cuyypadn pe Atk. BaohikomoUAou, EAANVIKOG AvoLlkTo MavemiotipLo,

2007, [ogA.: 172-302].

5. Awovopn Kot Alavepmnoplo, cuv-cuyypadn e . Mavnyupdkn, OKovouwko Mavemiotiuwo AGnvwy,

2001-2002, [2860¢A.]..

AHMIOYPTIA AANOY ENIZTHMONIKOY EKMAIAEYTIKOY YAIKOY

=  AHMOZIEZ IXEZEIZ, Teachers Guiding manual, [ ENIEAEK 1], 2007.
= ‘Epeuva Marketing, Ztpatnywoé Marketing Plan : Epwtrogilg moAAamAwyY eTAOYWV Kot EKaldeutiko

DVD, EAAnVIKS Avolkto Mavemiotiuo, 2004.

AANEZ AHMOZIEYZEIZ

Marketing Week reploSikn eBdopadiaia ékdoon, Aesk 2008 — Qef 2015, punviaio othAn pe titho:

“Marketeyesing” — pwa Stadopetikr patid oto marketing, [www.boussias.com]

‘Strategic Management &Establishment of a Brand”, loUviog 2000, Epnuepida: “H NAYTEMMOPIKH”

Executive, p.1
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ETAIPIKH / AIOIKHTIKH ENATTEAMATIKH EMMEIPIA

=  BIO®YZzH AE, [BloAoyika mpoiovta], 2000.
Marketing Manager pe euBuvn kat Bgpdtwyv NwAncewv
Yxeblaopog, Anuoupyia kot eykadidpuon otnv eAAnvikf ayopd Topl0 s/m g mpwtng

papkag BloAoylkwy poidovtwy [‘Ayvoknmog’].

= Bayer Hellas S.A., Tunua KatavaAwtikwy MNpoidvtwy, 1986 —1999.
Assistant Product Manager, Group Product Manager
YnevuBuvn yla to Aavodplopa tebBvwv Brands / mpoioviwy,

Emektdoswv ypapuwv npoioviwy onwg [Natreen, Delial, Baygon, Autan, Green House]

EMMMEIPIA ZE

ENIXEIPHMATIKH £YMBOYAEYTIKH / BUSINESS CONSULTING - EKMAIAEYZH / TRAINING - COACHING

e L’oreal Hellas SA, [Cosmetics], 2003- onuepa

Ao to 2003- péxpl onpepa, €xel amoteAéosl Corporate Trainer oto aviikeipevo tou Marketing, Twv
TWANCEWV KaL TNG EEUTNPETNONG TMEAATWYV Kal XL cUVEPYOOTEL pe Sladopetikd Business Units tng
gTalpiag.

Avémtuée katl uAomoinoe dadopa ekMALSEUTIKA TTpoypappata urd Ttny W6éa tov: “Building sustainable

Business Growth through Training”.

ExeL SNpLOUPYNOEL KL UAOTIOLOEL OEULVAPLO TOCO YL TO TIPOCWTILKO TNG: L'oreal Sales Staff [“push
seminars”], OTw¢ Ko yLo eTUAEYEVOUG TTEAATEG TG : L'oreal’s clientele [“pull seminars”].
EVOELKTIKA avTIKELEva:

* Marketing plan of a small business [Coiffure]

* Brand personality and identity for small business

* C(lients & End-customers retention

* Enhancement of relationships between New Clients & End-customers

* How to create Satisfied clients & end-customers

* Searching for the value-price relationship

* Improving service quality

* Increase the SELL-OUT market share

OAa amookomoloaV 0TV EVIoXUON TNG AMoSOTIKOTNTAG KOL ATIOTEAECUATIKOTNTAC TNG EKACTOTE £TALPLAG.
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Ao to 2008 kol og cuvepyaoia pe tnv L'oreal Hellas kat tnv FOCUS Consultancy (UK) opiotnke wg
assigned official trainer yia tnv EAAada, oto maykdoulo Project: Diversity at L’oreal, To omnoio amockomnel
otnV ULoBETNON Ao TNV €TALPlA ApXWV «ALAdOPETIKOTNTAG KL ZUMTEPIANTITIKOTNTAGY (Diversity &
inclusion) , evw amod 1o 2022 n cuvepyacia e€eAixbnke mepattépw wg assigned official trainer ywa tnv
EAAGSQ, oTo mAalolo Tng ouvepyaoiog tou opiAou pe tnv etatpia Pluribus, Belgium. To cuykekpluévo

project eilvat 18laitepa avBpwmmo-KevIpLlkod Kot BplokeTal o€ eEEALEN.

e Pressious arvanitidis SA [Etaipia ektuntwoswv], 2009 — 2019.

JUPUETOXN O€ eVPUTEPO re-engineering project

YrievBuvn yla tn BeAtiotonoinon tou marketing efficiency, péow:
Corporate Brand Audit
Corporate Marketing Audit
New Business Development Audit
Internal Customer Audit

Quality — driven Customer orientation [b2b]

YAoroinoe Sleupupévo mpoypappa one-to-one Coaching sessions e oTeAéxn TG Tapiag, KaBWe Kot
AaA\wv group coaching mpoypappdtwy. XTOX0G Tou project, Atav n evioxuon tng aiodnong self-

responsibility & sense of ownership Tou mpoowmikou tng etalpiag .

ITO NAAZIO THXZ MAKPOXPONIAZ 2YMBOYAEYTIKHE $XEZHZ THZ ME THN ETAIPIA eddappooce tnv

pebBodoloyia tou consultative training, kal ota tpia (higher — medium & low) enineda Sloiknong twv

OTEAEXWV TNG.

e Minopta Optics [OdBapoAoyikog e€omAopog], 2015 — 2023

Strategic Business Partner

e ZARBIS SA, [Dappakeutikn etatpial, 2015-2016.

Marketing — Business Auditing

EupUtepa SlabEtel exteTapévn epmelpia og consulting kat business training, oboa ave€aptntn consultant —

trainer.
EVOELKTLKEG ETALPLEC UE TIC OTtOLEG £XEL OUVEPYAOTEL :
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& A/B Baclontoulog [Ahucida s/m], 2011- orjuepa

& ADEO, [Leroy Merlin] Diversity Project Worldwide , 2021-2022

& BAYER HELLAS SA, b2b Customer Service Excellence, 2021

& Nespresso [Coffee specialist] — Consultative Selling, 2010- 2018

& Groupama [AcdaAlotiki etatpial, 2013- 2018

& EIAZ, [EAANVIKO IvoTtitouto Aodoallotikwy Zmoudwv], 2014 - 2018

& Apivita [KoAuvtika], 2007 - 2018

& WWEF Greece, 2017

& YNEOA [Yrnoupyelo EBvikic Apuvag], 2016 - 2017

& Global Link, [Research Specialist], 2013-2014.

& EAANVKO lvotitouto NpounBswyv, 2010

& AEH [Anpoota Emeipnon HAektplopoU] [Ztpatnywkog 2xedltaopuog marketing], 2006-08.

MéAog opddacg Strategic Partner Advisors ot omoiol Snuovpynoav dvo Marketing Plans yia tic 8Uo Boolkég

ETUXELPNUATLKEC LOVASEC TNC eTaplag ( pe adopun TNV aneAeuBEépwon TG ayopag eVEPYELOC ).

& SYMMETRIA [Beauty Centre], 2006

H ouykekpluévn avabeon adopoulcoe otnv avaPadpion g eEunnpetnong nehatwv . Eva Sleupupévo

mystery shopping research mpaypatonot6nke kal tailor-made npdypappa dtapopdwdnke cuUbWvA PE TIG

QVAYKEC TNG OCUYKEKPLUEVNG VEO-ELCEPXOHEVNG OTNV EAANVLKI ayopd €Txeipnong.
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& OLYMPOS — [FaAaktokopLka rpoiovta], 2005.
MoANaAQ eKTTALOEUTLKA TIPOYPAULOTA Yla 0TEAEXN TNG, UloBeTtwvtag hands-on peBodoloyia kat
Sladpaotikn mpoogyylon. H mpoaéyylon autr emAEXOnke KabBw¢ moAAoL oo ta oTeAEXN Sev S1EBeTAV TIG
TEXVIKEG YVWOELG Kol SEELOTNTEG TWV OVTLKELLEVWY TIOU avoAdpuBavay, Tapd TpoEpXovTay amno SLadopeTiko

TEXVIKO emLotnpovikd / yvwolako undpabpo.

& Vefa’s House [E€omAlopog payelptkng kat {axopomAootikig], 2004.
ZTPATNYLKOG CUVEPYATNG O€ BEUATA ETILXELPNLATLKOTNTAG KOL ETALPLKIG OTPATNYLKAG YL TNV €TALpia TTOU

Sdtubuve n ael. Kopn g Béda AAe€Ladou [tpodo-eldikoc], Avtlu AAs€Ladou

& TIM [TnAsrukowwvia], 2003.
MeTa€l TwVv LOLALTEPOTHTWY TOU GUYKEKPLUEVOU project Eexwpllel To yeyovog OTL n uhomoinon ywotav
Tautoxpova amnd dvo elonyntég / facilitators — mpwtotumnn pebodoloyia e moAamAd odEAN yLa Toug

OUMUETEXOVTEC.

EmumA€ov, ogpvapla £xouv npoodepBei petafl AWV oTLG TalpleC:
& Chrysler Hellas AE (Autokwvntoflopnyovia),
AVIS Hellas (Evolkldoelg AUTOKLVATWVY),
Western Union (Metadopd xprpatog),
M. GNAFAKIS (EvSuon),

EMVAS SA (Ynoduon),

”
”
I ]
& Intersport (ABAnTk €véuon kol afecoudp),
I ]
& MINION (Alaveumoplo),

I ]

PIRAEUS BANK (Tpamellkég UTtnpeGiec).

& Evw ailel va onuelwBel n ad-hoc cuvepyaoia tng pe tnv katafiwpévn Treasurelab, Solution focused
coaching company, kattnv bputpla tng K. Kpuota TleAEnn, oto mAaiolo tou Treasure iPath Project mou

ouvdnuloupynoav.
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2YMMETOXH ZE 2YMBOYAIA AIOIKHZHZ KAI ENITPONEZ

Exet SlateNéoeL CUV-LOPUTIKO HEAOG Kal LEAOG TwV SLOKNTIKWY cUBoUAiwy otoug dopelc:

e TakeOff40+, [mpwtoBouAia kat epmevon g K. lwavvag Zandw Meneldoon]

e ReGeneration the largest education and employment impact program for young graduates
in Greece, 2014 *( ko Global Shapers Athens Hub)

e Hellenic Coaching Association, 2010

e EAANVIKO Ivotitouto E§unnpétnong Nelatwy, [ekmpoownwvtoag to OMA]

e MoAutng plus — MAPATHPHTHPIO MOAITQN [Mn KEPAOZKOMIKOZ EMIZTHMONIKOZ OPTANIZMOZX

niepl moAttotnTag)

Emiong, €xel SlateAéoel eBeloviikd péNog otnv Emitpony AmaoxoAnong touv American — Hellenic Chamber

of Commerce, Greece , yLa to Staotnua 2015 — 2016,

evw emlong pro bono éxeL mpoodépel Tiq umnpeoieg Tng ad hoc 1 yla SLadopeTIKAG SLAPKELAG XPOVIKA
SlaotApata, og oslpd MPWTOBoUALWY, OTtwC : CRIKOS (amd Maryam Rezaei), YES FORUM (amé Aavan
Mrnelavtakou), CONNECT (amnd Ewprjvn Notiwd), thinkBiz (amd opdada véwv), ethelon (amo Kwotamdvog

MnAtapéong) aAda kat Hermoupolis Heritage [ Epyootaotio Znotpdtog | (amd Anuntpn ToupakomouAo).

KEY NOTE SPEAKER - KAAEZMENH OMIAHTPIA ZE KAAAIKEZ KAl AAAEZ EKAHAQZEIE

2TLG Tl POOPATEG IPOOKANCELG TToU £XEL dexOel, cUyKATAAEYOVTAL OL :

e 15" Health Expo Athens, 24 — 25 February 2024, Megaron Athens, Personnel in the modern

Pharmacy, The Challenge (round table moderator) — ekkpeuei mpo¢ uAomoinon

e 2°MaveAnvio QapuakeuTiko uvedplo, H MoAudiaotatn Emtotiun tng Gapuakeutikig, 15— 17

AekepBplou 2023, EBVKO I6pupa Epsuvwy : “Market-ing: o yvwotog — dyvwotog AcBevig”
e Global Pack, International Packaging Exhibition & Food Tech, International food processing

exhibition, 11 — 13 November 2023, Metropolitan Expo, Greece “ Packaging in the Branding

Process: How today’s trends will be tomorrow’s reality”
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Thessaloniki Design Week, Design & Gastronomie, 6 — 11 louviou 2023, Oscoalovikn, ZUPUETOXN
oto Panel «E§umnva kot kowvotopa food concepts» e to project Agrica Il kal optAnTpLa otny

Bepatikn Food for Thought pe 6¢ua: Multisensory Brand experience

RunDEAL EU, [Erasmus+ and AUEB, Greece ], Workshop 2-4 louviou 2022 “Sport Events as catalysts

to sustainable destination brand building” Prof. Irini Rigopoulou, University of the Aegean
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MOP®QZH - EKNAIAEYZH

1995-2000 MANEMIZTHMIO AITAIOY , EA\GS0, Tprjpa Aloiknonc Emetprjoewy
Philosophy Degree (PhD.) oto Marketing
Tithog Abaktopikng AlatpBrg: «Moviého AYPng ZTpatnylkwy amopAcewyv
dnuioupyloag kat ovopociag Mapkwv»

[YrmootpiEn: Mdiog 17, 2000 — BaBuog: 10, Aptotal]

1988 - 1995 MANEMIZTHMIO MNEIPAIA, Tunua Awoiknong Emuelpnoswy.

Eldwkotnta: Marketing, Total Quality Management

1988 - 1990 Koeln University /HELLENIC — GERMAN CHAMBERS OF COMMERCE & INDUSTRY
Aloiknon Emxelprioewv — Industrial and Sales Management

EldkotnTo: “Aloiknon Movadwv Mapaywyng” [‘Industriekauffrau’]

EmutAéoy,
2016 Pennsylvania State University, USA
Certificate oto avtikeipevo “Creativity, Innovation, Change” [og g€€AEn]
2009 — 2010 University of Cambridge, Institute of Continuous Education,
Certificate on Coaching
2004 - 2008 Ekmawdeutiko Kévtpo ANTIZTOIZH

Tetpaetng eknaidevon otn Zuotnuiky Yuxoloyla Kol ALOTPOCWIILKEG ZXEOELS

MEAOZ O®OPEQN KAI ENQZEQN

= Exet Stotedéoel MéNog Sladopwv AKadnULwyY, HETOED TwV OMoiwv Kal tng EAANVLKAC

Akadnuiag Marketing kot tou Academy of Marketing, UK.

AAAA TIPOZQMMIKA 2TOIXEIA

lévvnon: 1968
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